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Summary. Tourism is one of the main contributors to Israel's budget and one of the most promising
sectors of the economy. The main types of tourism are gastronomic and religious, because it is on the
territory of this country that the main Christian shrines are located, and the cuisine of Israel is one
of the most recognizable in the world. The country's recreational opportunities are also invaluable,
as its territory includes beaches of the Mediterranean and Red Seas, as well as medical sanatoriums
of the Dead Sea. Israel is one of the most visited countries in the world, being in a state of cold war
throughout its history. The work determined the dynamics of the development of the tourist services
market in Israel, established that the number of foreign tourists in 2019 was equal to 440 thousand
people, after which in 2020 the indicator continued to grow and stopped at the mark of 450 thousand
foreign travelers. In the period of 2019-2020, the largest tourist boom in the entire history of keeping
statistics of visits to Israel is observed. However, the coronavirus crisis caused global changes in
market trends and provoked a drop in the number to 52.9 thousand people in 2021, but the industry
gradually developed, already in 2022 334 thousand people visited Israel, and in 2023, due to military
operations, the number of tourists decreased significantly and amounted to 304 thousand people.
The study is devoted to the analysis of the problems and peculiarities of the development of the tourist
industry in Israel, in the context of the state of war and the unstable political situation, to outline the
prospects for overcoming them and the sustainable development of the tourist market in the post-war
period. The paper analyzed the theoretical prerequisites for the formation and development of the
market of international tourist services, taking into account the socio-economic crisis.

Key words: market of tourist services, Israel, tourism during the war, international tourism,
development of the tourism industry.

Relevance of the issue. The influence of the of this direction are scientists: O. Korotaeva,

"war" factor and the international tourist market
is simply global and under any conditions brings
a fundamental change in its functioning. These
are, first of all, devastation and death, the decline
of the economy and the devaluation of human
life, the destruction of tourist infrastructure and
the annexation of territories, the ecological and
demographic crisis. But in the post-war period,
this factor is capable of bringing about positive
changes, including innovation and modernization
of tourist products, increasing interest in the
winning country among potential travelers, and
rebuilding the infrastructure taking into account
modern trends.

Analysis of recent research and
publications. A large number of Ukrainian
and foreign scientists focused a lot of attention
on the peculiarities of the development of the
Israeli tourist market in the conditions of war
and uncertainty. Among the leading theoreticians
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G. Morton, I. Mandryk [1], M.S. Doroshka [2] who
considered the prospects of improving the tourist
environment in Israel, scientists V. Kiptenko and
K. Kuzmenko [3], from analysis of state policy
in the tourism sector, as well as researchers
V.I. Stafiychuk [4], V.F. Semenova [5], O. Horobec
[6], who in their works devoted to the study of
international tourist markets and patterns within
them. However, the relevance of further scientific
works remains due to the volatility of consumer
demand and the security situation in the market
of tourist services in Israel.

The purpose of the article. Characteristics
of the dynamics of changes and main trends of
the tourist services market of Israel in the period
2021-2023.

Research results. Tourism is an important
source of income for Israel, because a significant
number of cultural and architectural monuments
of the three Abrahamic religions become a place
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of pilgrimage for hundreds of thousands of tourists
every year. The country with a total area of
20,770 km?2, located in seven climatic zones, is
not inferior to any country in terms of the number
of attractions per unit of area [7].

One of the most important parameters of the
development of the international market of tourist
services is the number of foreign tourists. Let's
consider the trend line of this indicator in the
period 2019-2023 with the help of Figure 1.

The number of foreign tourists in 2019 was equal
to 440 thousand people, after which in 2020 the
indicator continued to grow and stopped at the
mark of 450 thousand foreign travelers. In the
period of 2019-2020, the largest tourist boom was
observed in the entire history of keeping statistics
of visits to Israel. However, the coronavirus crisis
brought global changes to the market and provoked
a drop in the indicator to 52.9 thousand people
in 2021, but the industry gradually recovered,
and already in 2022 334 thousand people visited
Israel, and in 2023, due to the military actions,
the number of tourists was insignificant decreased
to 304,000 people.

That is, we can confidently state that the
epidemic has become a much bigger minus factor
for the sustainable development of tourism in
Israel than the military conflict in 2023.

With the help of Figure 2, we will consider the
rating of the most popular tourist destinations in
Israel, according to a survey of travelers, when
leaving the country of temporary stay.

25

On October 7, 2023, a new stage of the military
conflict between Israel and the Gaza Strip began,
the attack by Hamas became the most destructive
in the entire history of confrontations.

However, Israel quickly recovered and hit
back hard, and declared readiness to wage war
throughout 2024. This conflict affected the field of
tourism, but did not bring it into crisis. With the
help of Figure 3. we will consider the list of coun-
tries whose tourists most often visit Israel.

Based on the data of Figure 3, we can safely
declare a significant advantage of interest in the
tourist attractions of Israel from the USA, since
0.96 thousand Americans visit the country annu-
ally, the reason for this is the absence of visa for-
malities. The second place is occupied by France,
where 0.4 thousand people visited the Holy Land
in 2021, in the third place is Germany - 0.3 thou-
sand people. Great Britain follows - 0.3 thou-
sand people, Italy - 0.2 thousand people, Poland,
China, Ukraine and Romania close the top ten
with the number of travelers 0.16 thousand peo-
ple, 0.15 thousand people, 0.14 thousand peo-
ple and 0.12 thousand persons, respectively.
The clear predominance of the number of tourists
from Europe is explained by highly developed pil-
grimage tourism and the presence of the largest
Christian shrines.

Regarding the period of stay and the territory
of Israel, the largest number of tourists (39%) stay
in the country for 5-9 days, which is facilitated by
the distance of road connections and the possibility
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Figure 1 — Dynamics of changes in the nhumber of foreign tourists to Israel
in the period 2019-2020

Source: developed on the basis of data [8]
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Figure 3 - The structure of foreign tourism in Israel, divided by supplier countries

Source: developed on the basis of [10]

of combining several types of recreation. 29% of
tourists stay for 2-4 days, that is, often visiting
Israel is part of combined tourist tours, and 18%
of tourists stay in the country for 9-29 days,
usually for the purpose of visiting relatives and
friends. Other tourists, according to the Ministry
of Tourism of Israel, stay in the country for one
day or more than a month.

The number of hotel rooms in Israel is quite
large and consists of 56 thousand rooms, and
15 thousand rooms in hostels, apartments for rent
and guest apartments, which in the high season are
filled by 60-70% with a length of stay of 2.8 nights,
which is the average European occupancy rate
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temporary means of accommodation. The largest
number of hotels are located in the leading tourist
centers of Tel Aviv, Jerusalem, Eilat, Tiberias,
on the coast of the Dead Sea, with a room base
of 8.8 thousand rooms, 11 thousand rooms,
11 thousand rooms, 4 thousand rooms, 4 thousand
rooms, respectively.

A feature of the Israeli hotel industry is the
cancellation of the star grading of accommodation
facilities, which glorified the country's room
fund. Since even world-renowned hotel chains
are subject to additional scrutiny by state review
bodies, the quality of services impresses and
surprises even well-known travelers. The price
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varies depending on the location of the hotel
and the rating of the institution. But the means
of temporary accommodation work both on the
"all inclusive" and "bed and breakfast" systems,
including.

Israel's restaurant industry is highly profitable
and profitable because the country's cuisine is
original and attractive to travelers. Chefs combine
traditional dishes with modern interpretations of
famous European dishes, inspiring domestic and
foreign tourists. Restaurants are divided into two
types: kosher, for those who follow the traditions
of Judaism, and non-kosher, without observing
koshrut.

Gratuities, as a rule, are included in the check
immediately, and are 10-20% of the cost of the
order. The price policy is quite aggressive, Israel
is the leader in the ranking of the most expensive
vacations in the Middle Eastern region.

After the epidemiological year 2021, the
biggest crisis in the market of tourist services in
Israel became, the country was unprepared for
such a challenge and the entire tourism sector
froze. However, Israeli hoteliers and restaurateurs
turned out to be surprisingly creative and created
a number of ideas that helped the industry to
get out of the economic and labor crisis, a brief
description of which is presented in the Table 1.

The innovations described above are a
powerful budget filler, as they are actively used

in their own work by foreign hotel and restaurant
establishments, and Israeli companies implement
them effectively.

To understand the multifaceted and diverse
services of the tourist market, it is necessary to
analyze the structure of the country's international
tourism in terms of the purpose of the trip
(Figure 3).

According to the Ministry of Tourism of Israel,
19% of tourists come to the Holy Land for the
purpose of pilgrimage.

Prices for tourist services in Israel continue to
rise at a devastating rate. Considering the military
conflict and the post-epidemiological recovery
of the industry, funds withdrawn from tourism
activities are urgently needed by the state and the
private sector of the economy, however, experts
note that such an aggressive pricing policy may
negatively affect the number of potential tourists.
Let's consider the structure of the price policy of
the main components of the tourist product in
2019-2022 with the help of Table 2.

After analyzing the price policy on the market
of tourist services in Israel, we note a significant
increase in the cost of a check per person in
restaurants by $20 or 2.33% for the period
2019-2023, and the price of a two-way flight to
Tel Aviv from Kyiv and back, so in 2019 its price
was 180 dollars, and in 2023 - 230 dollars, that
is, the growth rate of the cost of transportation

Table 1 - Israeli innovative projects in the market of tourist services
during covid-19 and after

The name
of the tourist Program description
innovation
Whos Your Guest IF isa pIatfgrm where accommodation providers rate their guests, as well as a Go-Travel
direct booking club.
. It measures air quality according to specified indicators inside and outside the premises,
Aura Air . . - . . .
vehicle (bus), gives recommendations and also performs smart disinfection, ionization.
Collects and provides users with information about compliance with social distance,
BriefCam availability of masks and analyzes the admissibility of the number of people
in the premises.
Travel experience management platform; shows how many visitors are in destinations
WishTrip and where they are, a density map for visitors to help them make decisions
about visiting, digital site promotes less popular destinations
Contactless customer service at the hotel before arrival, during the stay
Routier and after departure, which makes the service process faster, more efficient
and attractive for the customer.
Unique rapid tests that determine suspicion of coronavirus disease by breathing
Nanoscent .
in 30 seconds.
. Provides ecological restoration of air quality in the room, where most of the traveler's
Better Air . . . .
time is spent, with the help of unique automated systems.
EasvWa With EasyWay, hotels can serve their guests in a fully digital environment, from online
yway check-in to contactless communication throughout their stay.
Master Mind The technology allows you to save money on reception services, reducing operating
costs by 75%.

Source: developed on the basis of data [11]
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Figure 4 - Structure of the Israeli tourism market by purpose of travel

Source: developed on the basis of data [10]

Table 2 - Dynamics of the average market growth of prices
for the main components of the tourist product in 2019-2023

Absolute
Name of the component/ deviation Growth rate
year 2019 | 2020 | 2021 | 2022 | 2023 2023/2019, | 2023/2019, %
USD USA
flight, USD USA 180 180 200 200 230 50 1,28
means of temporary ) ) ) ) )
accommodation, USD USA 20-25 | 30-35 | 30-35 | 40-50 | 45-60 25 2,25
public catering establishments, _ _ _ _ _
USD USA 15-25 | 20-25 | 20-30 | 30-35 | 35-40 20 2,33
travel package, USD USA 200 230 450 500 550 350 2,75

Source: developed on the basis of data [10]

was 1.28%, or 50 US dollars. The number of
rooms also became significantly more expensive,
so in 2019 a night in a hotel cost an average
of 20-25 dollars, in 2020 - 30-35 dollars, in
2021 - 30-35 dollars, in 2021 - 40-50 dollars, and
in 2023 it increased to 45-60 dollars, in general,
the growth rate of the indicator was 2.25%, which
demonstrates the aggressiveness of the price
policy of the hotel and restaurant sector of the
economy. The price increase of all the above-listed
components of the tourist product collectively led
to an increase in the cost of the tourist package
by $350 or 2.75%.

Conclusions. But the artificial increase in
prices did not significantly affect the number of
tourists in the country, as did the security situation
associated with military aggression from the Gaza
Strip. The main challenge for the market of tourist

services in Israel was covid-19, which brought a
lot of grief and death, challenged medicine and
the state's economy. The outbreak has led to
significant travel restrictions, border closures and
the lowest number of tourists in the country's
history. However, thanks to the ingenuity of
innovators in the hotel and restaurant sector and
the help of state authorities, international tourism
continues to grow at a significant pace.

Israel is a tourist phenomenon, it is the only
country in the world that has been in a state of
armed conflict for more than 2000 years, and
at the same time it is one of the largest tourist
centers. Which is explained by the presence of
religious shrines, exclusive nature, high quality
of medicine, education and army, as well as the
potential for the development of gastronomic and
business tourism.
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TEHOAEHUII PO3BUTKY TYPUCTUYHOIO FOCMNOAAPCTBA I3PAINIO
Y 2020-2023 POKAX

By6nuk Jlina fipocnasiBHa

KaHANAAT eKOHOMIYHUX HayK,

cTapwuin Buknagay kadbenpu Typmsmy
HauioHanbHuii yHiBepcuTeT «JIbBiBCbKa MOJIITEXHIKa»

AHoTauifa. TypuaM € OAHMM i3 OCHOBHWUX [A)Kepen MOMNoBHEHHS 6roaxeTy I3painto Ta ogHiew 3
HaMnNepCneKTUBHILINX rany3ei eKoOHOMiKM. OCHOBHMMWU BMAAMWU TYPU3MY € FaCTPOHOMIYHUIA i penirinHni,
ajXxe caMe Ha TepuUTopIl L€l KpaiHM 3HaxX0AATbCsl OCHOBHI XPUCTUSAHCBKI CBATUHI, @ KyxHS I3painto € ogHi€to
3 HambinbL BNi3HaBaHUX Yy CBIiTi. PekpeauiliHi MOX/IMBOCTI KpaiHM TaKoX HEOLiHEeHHI, aaxe Ha ii TepuTopii
3HaxoaaTbcsa nasxi CepeaseMHoro i YepBOHOro MopiB, @ TakoX nikyBasbHi caHaTopii MepTBoro Mops.
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I3painb € ogHielo 3 HaMbinblWw BiABiIAYBaHUX KpaiH CBiTy, nepebyBatoum NpoTAroM yci€i CcBOEi icTopii B
CTaHi X0NnoAHOI BiiHW. Y pob0Ti BU3HAUYEHO AMHAMiKy PO3BUTKY PUHKY TYPUCTUUYHMUX Nocnyr B I3paini,
BCTAHOBJIEHO, WO KiNbKiCTb iHO3eMHUX TypucTiB y 2019 poui gopisHioBana 440 tuc. ocib, nicna yoro
B 2020 poui NMOKasHWK MpoAOBXMB 3POCTaHHSA i 3yNMUHMBCA Ha no3Hadui 450 TMC. iIHO3eMHUX Typuc-
TiB. MaHApiBHWMKK. Y nepioa 2019-2020 pokiB CnocTepiraeTbCs HaMbINbWKMA TYPUCTUUHMIA ByM 3a BCHO
iCTOpitlo BeaeHHs CTaTUCTMKM BiaBiayBaHb I3painto. MNpoTe KOpoHaBipyCcHa Kpu3a cnpuynHuna rnobanbHi
3MiHM PUHKOBWMX TEHAEHLI i CMpoBOKYyBana naAiHHA KinbkocTi o 52,9 tuc. oci6 y 2021 poui, ane
iHAYCTpis NoCTynoBo po3BuMBanacs, Bxe y 2022 poui I3painb BigBiganu 334 tuc. oci6, a y 2023 poui
yepes BINCbKOBI Aii KiNbKICTb TYpPUCTiB 3HAa4YHO 3MeHLwwmnacs i cknana 304 Tuc. oci6. Ta BCTaHOBMEHO,
wo Izpainb - € TYpUCTUYHUM (DEHOMEHOM, Lie €AMHA KpaiHa Yy CBITi, WO 3HAaX0AUTbCS Yy CTaHi 36poi-
HOro NpoTUCTOSHHA Binblwe 2000 pokiB, i NpY LUbOMY SABASETLCA OAHWUM i3 HANGINbLWIMX TYPUCTUYHUX
LeHTpiB. Lo NOACHIOETLCA HASABHICTIO PEenirinHnx CBATUHb, E€KCKJTI03MBHOI MPUPOAM, BUCOKOI SIKOCTI
MeAMUWHU, OCBITK Ta apMii, @ TaKoX noTeHLuianoMm 418 po3BUTKY raCTPOHOMIYHOIO Ta AiJI0BOro TypuUsMy.
JocnigxeHHa NpucBsaYeHo aHanizy npobnem Ta ocobnmBoCTeN po3BUTKY TYPUCTUUHOI iHAYCTpIT B I3paini,
B YMOBax BOEHHOrO CTaHy Ta HecTabisibHOI NOMITUYHOI CUTyauii, OKPEC/IEeHHIO MepCrneKkTuB iX Mnoao-
JIaHHSA Ta CTasioro po3BUTKY TYPUCTUYHOI cpepun. pUHKY B MOBOEHHUI Nepiog. Y poboTi npoaHanisoBaHo
TeopeTUyHi nepeayMoBn GOPMyBaHHS Ta PO3BUTKY PUHKY MiIXXHAPOAHWUX TYPUCTUYHUX MOCAYT 3 ypaxy-
BAaHHAM COLia/IbHO-EKOHOMIYHOT KpU3n.

Knio4yoBi cnoBa: puHOK TYpUCTUYHMUX Nocnyr, I3painb, Typu3M nig 4ac nnacra, MiKHapoAHUWN
TYPU3M, PO3BUTOK iHAYCTPIi TYpn3smy.
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