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Relevance of the issue. International Com-
munication plays a vital role in today’s world, 
where countries, business, and individuals inter-
act with one another. Nowadays, International 
Communication has become more than just an 
exchange of information, it is an essential tool 
for cooperation, development, and mutual under-
standing in a global society. Above all, Interna-
tional Communication lays the foundation of 
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Summary. The article examines the role of public diplomacy in the system of International 
Communication as a modern instrument of soft power for sharing and maintaining a state’s reputation, 
expressing its positions, and implementing foreign policy. The essence of public diplomacy as a technology 
of representing interests, a long-term instrument, and a new form of interstate communication is 
examined. The main types of public diplomacy have been outlined. The differences between public and 
traditional diplomacy have been emphasized. It is noted that the Global Soft Power Index serves as 
a comprehensive tool for quantifying a country’s soft power, assessing public perceptions of nations 
based on the following criteria such as visibility, reputation, and influence. The top 10 countries in the 
Global Soft Power Index 2026 are reviewed. It is noted that the United States, China, Japan, and the 
United Kingdom remain in the lead, simultaneously demonstrating divergent dynamics. A correlation 
has been identified between the “soft power” index score and countries’ recognition, as well as the “soft 
power” index score and countries’ reputation in 2026. It has been concluded that public diplomacy, 
which is organized systematically, can compensate even a shortage of traditional reputation. 
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diplomacy and International Relations. Through 
effective communication, nations can negotiate, 
avoid conflicts, and collaborate in order to solve 
global challenges. International communica-
tion also drives economic processes by facilitat-
ing cooperation in global trade, investment, and 
partnerships between companies from different 
countries. Moreover, International Communication 
has become essential for cultural exchange, as 
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it allows people from different parts of the world 
better understand each other’s traditions, val-
ues, and lifestyle. International Communication is 
equally important for the advancement of science 
and education. The exchange of knowledge, joint 
research, and international projects enable faster 
innovation and help solve complex issues. 

Analysis of recent research and publi-
cations. Ukrainian scholars O. Aksyonova and 
O. Yatsenko emphasize that the effective devel-
opment of International Communication is possi-
ble only through the integration of institutional, 
economic, and digital approaches. Institutional 
mechanisms, particularly international organiza-
tions and national institutions, shape the regula-
tory framework for cooperation, as they provide 
a platform for dialogue, the exchange of expe-
rience, and the development of joint strategies. 
Economic mechanisms, such as international 
grants, business projects, and tourism programs 
foster interaction among representatives of differ-
ent cultures. Modern digital tools, including digital 
platforms, online courses, and virtual exchanges, 
reveal new opportunities for communication by 
providing rapid and widespread access to informa-
tion [1]. Foreign scholars, including Khan A., note 
that technological progress has transformed the 
nature of international communication, enabling 
real-time collaboration and information exchange 
across borders. However, some certain chal-
lenges – such as language barriers, cybersecurity 
issues, and the digital divide – remain and empha-
size the importance of balancing technological 
innovation with communication strategies. At the 
same time, public diplomacy initiatives are gaining 
prominence, as they play a crucial role in manag-
ing International Relations and fostering intercul-
tural understanding [2]. 

O. Yurchenko highlights the role of Interna-
tional communication in maintaining a country’s 
image on the world stage through the exchange 
of information among different cultures, ethnic 
groups, and nations, emphasizing that Interna-
tional Communication conveys to the global pub-
lic information about a country’s positions on key 
international issues, its foreign policy initiatives 
and actions, and its achievements in the fields of 
the economy, trade, culture, and science [3]. 

V. Kryvoshein investigates the effectiveness 
of implementing Ukraine's public diplomacy tools 
as a means of "soft power" in foreign policy [4]. 
M. Konovalova examines the relationship between 
soft power and the effectiveness of a state's 
foreign policy [5].

According to K. Savon, in the current condi-
tions of the transformation of International Rela-
tions, intangible instruments of state influence are 
becoming increasingly important, which are con-

ceptualized through the category of “soft power.” 
According to this approach, a state’s ability to 
achieve its foreign policy goals is determined not 
only by material resources, but also by its capac-
ity to project a positive image, influence interna-
tional public opinion, and build trust. “Soft power” 
is an indispensable priority for modern states [6]. 
In this context, public diplomacy emerges as a 
key instrument for implementing soft power, as it 
facilitates communication with foreign audiences, 
shapes a country’s reputation, and promotes its 
values and political narratives.

The purpose of this article is to examine the 
role of public diplomacy within the system of inter-
national communication as a soft power tool in 
formation of a state’s reputation and implement-
ing its foreign policy. 

Research results. The essence of public diplo-
macy is revealed in several aspects: as means 
of representing the interests of a state or group 
of states on the international stage; as a long-
term instrument that creates a favorable climate 
for foreign policy and diplomacy in general; and 
as a new form of interstate communication and 
foreign policy, or an effective means of shaping 
a positive image of the state abroad. The main 
components of public diplomacy include cultural, 
economic, expert, culinary, scientific and educa-
tional, sports, digital, and others. For example, 
cultural diplomacy involves promoting culture, art, 
language, and traditions through exhibitions, con-
certs, movie festivals, and the activities of cultural 
institutions. Educational and scientific diplomacy 
manifests itself through educational exchanges, 
international research, and university cooperation. 
Digital diplomacy is advancing through the use of 
social media, online platforms, and digital tech-
nologies to engage with a global audience. Unlike 
traditional diplomacy, which operates primarily 
at the intergovernmental level, public diplomacy 
is focused on broad social groups, including civil 
society, the media, and expert communities. In 
this respect, it is appropriate to view it as a multi-
level system of International Communication 
encompassing the informational, reputational, and 
behavioral levels. The informational level involves 
the spreading of messages and the formation of 
narratives; the reputational level involves build-
ing trust and a positive image; while the behav-
ioral level is linked to influencing the decisions and 
actions of target audiences. In the context of the 
digitalization of the international environment, 
these processes gain an interactive nature, which 
reinforces the role of social media, digital plat-
forms, and informal channels of communication. 

The methodological basis of this study is the 
Global Soft Power Index, developed by Brand 
Finance, which is one of the most comprehensive 
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tools for quantitatively assessing the soft power 
of nations. The index measures the ability to 
influence others through appeal and persuasion 
rather than coercion and force [7]. The indicators 
examined include, in particular, a country’s influ-
ence, recognition, and reputation. The index is 
based on a large-scale international survey cov-
ering over 100,000 respondents from more than 
100 countries worldwide, and measures percep-
tions of nations according to key features such 
as recognition, reputation, and influence. These 
indicators are supplemented by a system of the-
matic blocks covering the main areas of soft power 
formation – from culture and education to gov-
ernance, international relations, and media. An 
important feature of the index is its focus on the 
subjective perceptions of international audiences, 
which allows it to be interpreted as a comprehen-
sive indicator of the effectiveness of a country’s 
communication activities. 

In this respect, public diplomacy is not merely 
one of the factors but a systemic mechanism for 
shaping indicators of soft power. A state’s level 
of visibility directly depends on the intensity and 
quality of its informational presence in the global 
media space; reputation is shaped through the 
coherence of narratives, political messages, and 
value orientations, whereas the perception of 
influence is the result of combining actual interna-
tional activity with effective communication of that 

Table 1 – Top 10 Countries in the Global Soft 
Power Index – 2026

Countries “Soft  
Power” Recognition Reputation

The USA 74,9 9,4 6,9

China 73,5 8,8 7,1

Japan 70,6 8,7 7,6

The UK 69,2 8,9 7,4

Germany 67,7 8,7 7,4

France 65,8 8,9 7,1
Swit-
zerland 63,2 7,9 7,8

Canada 63,2 8,5 7,5

Italy 61,6 8,7 7,4

UAE 59,4 6,7 7,1
Source: compiled by the authors based on [8] 

The 2026 Global Soft Power Index reveals a broader structural trend affecting 

countries around the world: a global decline in sentiment driven by economic 

uncertainty, geopolitical tensions, and social pressures. This phenomenon is systemic 

in nature and is not limited to individual countries. Throughout the survey, the 

audience has been more cautious, less inclined to express enthusiasm, and more 

inclined to scrutinize countries’ behavior, reflecting concerns about disruptive 

security crises, pressures on the cost of living, and speculation about an artificial 

intelligence in the stock markets.  

 
Figure 1 - Relationship between the «soft power» index  

score and country recognition in 2026 
Source: compiled by the authors based on [8]  

In 2026, the United States, China, Japan, and the United Kingdom remain in the 

lead, though their dynamics are mixed. In particular, despite retaining first place, the 

USA shows a decline in its overall score, which is linked to a decrease in trust level 

and a deterioration in the perception of certain aspects of governance and international 
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activity. Thus, the Global Soft Power Index can be 
viewed as an aggregated result of the functioning 
of the public diplomacy system. 

Empirical data from 2024 till 2026 con-
firm this theoretical logic and demonstrate sig-
nificant changes in the global balance of soft 
power. In particular, a growing differentiation 
between countries is observed: leading states 
are strengthening their positions, while countries 
with less developed communication strategies are 

Figure 1 – Relationship between the «soft power» index score  
and country recognition in 2026

Source: compiled by the authors based on [8]
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showing declining indicators. This indicates that 
public diplomacy is taking on the characteristics 
of a strategic tool, the effectiveness of which 
depends on the systematic nature of communica-
tion policy, rather than merely on the availability 
of objective resources. 

The 2026 Global Soft Power Index reveals 
a broader structural trend affecting countries 
around the world: a global decline in sentiment 
driven by economic uncertainty, geopolitical 
tensions, and social pressures. This phenomenon 
is systemic in nature and is not limited to 
individual countries. Throughout the survey, the 
audience has been more cautious, less inclined 
to express enthusiasm, and more inclined to 
scrutinize countries’ behavior, reflecting concerns 
about disruptive security crises, pressures on the 
cost of living, and speculation about an artificial 
intelligence in the stock markets.

In 2026, the United States, China, Japan, 
and the United Kingdom remain in the lead, 
though their dynamics are mixed. In particular, 
despite retaining first place, the USA shows a 
decline in its overall score, which is linked to a 
decrease in trust level and a deterioration in the 
perception of certain aspects of governance and 
international policy. The USA exhibits a negative 
trend of declining trust indicators and a worsening 
perception of governance and international 
relations. This means that even the most powerful 

state can lose soft power when its communication 
signals are inconsistent.

In contrast, China has demonstrated steady 
growth and a strengthening of its position, due 
to the active implementation of public diplomacy 
strategies, the expansion of its cultural and 
economic presence, and the systematic use 
of International Communication. In 2025, it 
surpassed the United Kingdom for the first time, 
taking second place, and in 2026, it continues to 
decrease the gap with the leader. This was the 
consequence of a targeted policy: active cultural 
diplomacy; economic presence; and investment 
in International Communication. In 2026, China 
has outperformed the United States on 19 out 
of 35 indicators and improves its position in the 
areas of Governance, Values, and Sustainability. It 
can be concluded that systematic public diplomacy 
is capable of compensating even for a lack of 
traditional reputation. These trends suggest a 
transition from a relatively stable hierarchy of soft 
power toward a more dynamic and competitive 
multi-polar model, in which the effectiveness 
of communication strategies plays a key role. 
Furthermore, it is important to note that changes 
in states’ positions do not always directly correlate 
with their economic or military power, which 
once again highlights the significance of public 
diplomacy as a distinct dimension of international 
influence. 

policy. The USA exhibits a negative trend of declining trust indicators and a 

worsening perception of governance and international relations. This means that even 

the most powerful state can lose soft power when its communication signals are 

inconsistent.  

 
Figure 2 - The relation between the «soft power» index  

score and countries’ reputations in 2026 
Source: compiled by the authors based on [8] 
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Figure 2 – The relation between the «soft power»  
index score and countries’ reputations in 2026

Source: compiled by the authors based on [8]
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Specific examples confirm the role of various 
public diplomacy channels in formation soft 
power. In particular, South Korea’s rising influence 
is largely due to the global dissemination of 
its cultural products, which demonstrates the 
effectiveness of cultural diplomacy as a long-
term instrument of influence. Japan, in turn, is 
strengthening its position thanks to a high level 
of trust in national brands and the development 
of economic diplomacy, which indicates the 
integration of business into the system of 
International Communication. At the same time, 
the example of Switzerland demonstrates that 
a stable reputation and a high level of trust can 
serve as the most enduring components of soft 
power. 

Declining in trust in the global environment is 
a common trend, which heightens the importance 
of consistency, predictability, and coherence in 
states’ communication. In such conditions, even 
minor discrepancies between declared values and 
actual policy can significantly influence a country’s 
image. This confirms that in today’s world, soft 
power is formed not only by creating a positive 
image but also by the ability to sustain it over in 
the long term. 

Thus, the results of the analysis of the Global Soft 
Power Index for 2024–2026 lead to the conclusion 
that public diplomacy is a key mechanism for 
shaping states’ international influence, and 

its effectiveness is directly reflected in global 
perception indicators. In this case, the index 
serves not only as a measurement tool but also 
as a unique model of the global communication 
space, reflecting the interaction between states 
and international audience in the process of 
formation the contemporary world order. 

Conclusions. In today’s globalized world, public 
diplomacy plays a vital role in the development 
of International Communication, as it has moved 
beyond traditional intergovernmental contacts 
and focuses on engaging directly with the foreign 
public. In the face of contemporary challenges, 
public diplomacy is becoming an important tool for 
building trust and mutual understanding among 
nations. It covers a wide range of activities: from 
cultural programs and educational exchanges 
to social media engagement and international 
information campaigns. This allows countries not 
only to speak out their position but also to better 
understand the values, interests, and priorities of 
other societies. Global Soft Power Index enables 
a quantitative assessment of how countries are 
perceived based on key criteria such as visibility, 
reputation, and influence. According to this 
indicator, the United States, China, Japan, and the 
United Kingdom will remain in the lead in 2026, 
implementing a variety of measures to form and 
maintain their national reputation and advance 
their foreign policy priorities. 
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Анотація. Стаття присвячена вивченню ролі публічної дипломатії у системі міжнародної кому-
нікації як сучасного інструменту м’якої сили у напрямі формування і підтримки репутації держави, 
вираження її позицій та пріоритетів з різних питань, реалізації зовнішньої політики. Розглянуто 
сутність публічної дипломатії як технології представництва інтересів, інструменту довгострокової 
дії, нової форми міждержавного спілкування. Окреслено основні види публічної дипломатії – куль-
турна, економічна, експертна, кулінарна, науково-освітня, спортивна, цифрова тощо. Наголошено 
на відмінностях публічної дипломатії від традиційної та описано її як багаторівневу систему між-
народних комунікацій, що охоплює інформаційний, репутаційний і поведінковий рівні. Зазначено, 
що найбільш комплексним інструментом кількісної оцінки м’якої сили держав сьогодні вважається 
Global Soft Power Index, розроблений Brand Finance, який кількісно оцінює сприйняття держав 
за такими важливими критеріями, як відомість, репутація та вплив. У проведеному дослідженні 
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Global Soft Power Index розглядається як агрегований результат функціонування системи 
публічної дипломатії. Розглянуто Топ-10 країн у рейтингу Global Soft Power Index-2026. Зазначено, 
що лідерські позиції зберігають Сполучені Штати Америки, Китай, Японія, Велика Британія, вод-
ночас демонструючи різноспрямовану динаміку. З’ясовано зв’язок між значенням індексу «м’якої 
сили» та впізнаваності країн, а також значенням індексу «м’якої сили» та репутації країн на сві-
товому рівні у 2026 році. Зроблено висновок, що публічна дипломатія, організована на систем-
них засадах, спроможна компенсувати навіть дефіцит традиційної репутації. Розглянуто приклад 
Південної Кореї у напрямі використання культурної дипломатії як довгострокового інструменту 
впливу, Японії – щодо розвитку економічної дипломатії і Швейцарії – стосовно формування ста-
більної репутації. Зроблено висновок, що публічна дипломатія сьогодні виступає вагомим інстру-
ментом формування і підтримки міжнародного іміджу держав, а її ефективність безпосередньо 
втілюється у показниках сприйняття на глобальному рівні.

Ключовi слова: публічна дипломатія, міжнародні комунікації, «м’яка сила», репутація, впіз-
наваність. 
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